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Capstone 2012: “Innovation through Diversity in the Beauty Industry”
Sponsored by L’Oréal
Following last year’s marketing-centric
theme and sponsor (Beauty for All:
Innovation at Mass Retail, sponsored
by TARGET), the 2012 Capstone
theme is focused on a critical 21st
century leadership issue: Diversity.
“Innovation through Diversity in the
Beauty Industry” will be sponsored by
L’Oréal USA, whose Corporate Diversity
Programs are celebrating their 10th
Anniversary in 2012. There will be three
teams, covering the following topics:
(1) Diversity and Global Leadership/

Corporate Culture; (2) Diversity and
Global Marketing; and (3) Diversity and
Global Product Development. Due to
last year’s crowd and our anticipation
for over-capacity this year, there will be
two showings of the Capstone presentations (5:00-6:00 pm and 7:30-8:30 pm)
with an awards ceremony reception for
everyone in between, from 6:00-7:15
pm. RSVP’s will be taken and scheduled
for each Capstone Showing. n

Save the Date!
Capstone Class of 2012
May 17, 2012
1st Capstone Showing: 5:00-6:00 pm
Award Ceremony Reception/
Everyone Invited 6-7:15 pm
2nd Capstone Showing: 7:30-8:30 pm

Annual Mentor Luncheon
Alumni Panel discusses impact
of FIT mentorship program on
their life and careers
Pamela Baxter, President & CEO,
LVMH Perfumes and Cosmetics N.A.
and Dior Couture, who hosted the
event, was introduced by her mentee, MariaEllena Ferri (class of 2012,
Elizabeth Arden). In her opening
remarks, Ms. Baxter remarked about the
importance and success of the mentor
program, including key characteristics and actions that make for a great
mentor-mentee relationship. This was
followed by a panel of FIT alumni who
have achieved the level of Corporate
Vice President:

Left to right: Jennifer Lacy Smith, Sheherazade Chamlou, and Kory Marchisotto

Jennifer Lacy Smith, Divisional Vice
David Greenberg and Pamela Baxter
President of Global Packaging,
Gurwitch Products.
n Sheherazade Chamlou, Vice
President, Sales and Marketing, SGD North America.
n Kory Marchisotto, Vice President, Marketing, Beaute
Prestige International USA, Shiseido Cosmetics America.
n

Prior to the mentor luncheon, the Professional Development
Committee, which includes HR executives from Industry
Advisory Board member companies, met to discuss recruitment for the class of 2014, the FIT educational experience,
and career development for students and alumni. n

Executive mentors

Joseph Aphinyanaphongs and
Alexandre Pagliano

MariaEllena Ferri and Pamela
Baxter

Alumni and Student News
Dr. Marta Cammarano, FIT Alumni, Becomes Adjunct Professor for Cosmetics & Fragrance
Marketing Undergraduate Program
Marta Cammarano,
Ph.D. (class of 2010)
has joined the adjunct
faculty for the Cosmetics
& Fragrance Marketing
Bachelor’s Degree
Program at FIT. In
addition to her doctoral
degree from Columbia
University, Dr. Cammarano is a graduate of the
Master’s Degree Program in Cosmetics and

Fragrance Marketing and Management here at
FIT. Dr. Cammarano said, “I am very excited at
the opportunity to share the knowledge I have
acquired through my professional career and as
a graduate of the FIT MPS program. Most of all,
I look forward to many stimulating and enriching conversations with enthusiastic students.”
She will be teaching CM 423, The Product
Development Workshop for 8th semester
students. “We are extremely pleased to see the
fullfilment of a ten year dream that the obvi-

ous synergies between the Master’s Program
and the Bachelor’s Program in Cosmetics &
Fragrance be realized with graduates from
the Master’s Program coming back to FIT as
instructors in the undergraduate program,” said
Professor Virginia Bonofiglio, Chairperson of
the undergraduate program. “This collaboration
will strengthen both programs, and we look
forward to expanding the connection between
our two programs.” n

FIT MPS Program Alumni Continue to Advance in Their Careers
We are pleased to congratulate the following alumni
on their promotions and career achievements:

Regulatory Affairs, as part of the Product
Development Group, Bare Escentuals.

Orrea Light (class of 2002) relocated to Paris
and promoted to Vice President, Global Product
Devleopment, L’Oréal Paris.

Dorene Kaplan (class of 2005) has become
Managing Editor of beautyinthebag.com.

Marina Mamakos (class of 2002) promoted to
Vice President, Marketing, Interparfums Luxury
Brands.
Robin Shandler (class of 2002) relocated to
West Coast to become Senior Director, Skin
Care Product Development, Bare Escentuals.
Celia Nicholas Najar (class of 2004) moved
to Max Mara and promoted to Vice President,
Marketing and Communications.

Amy Hew Wing (class of 2008) promoted
to Director, Travel Retail, La Mer and Bobbi
Brown, The Estée Lauder Companies Inc.
Emmie Salaj (class of 2009) promoted to Vice
President, Marketing, Ralph Lauren Fragrances,
L’Oréal USA.
Lea Koussoulis (class of 2010) transitioned from
IT to Director, Global Interactive Marketing,
Redken, L’Oréal USA.

Elizabeth Lamont (class of 2004) relocated to
West Coast for new position as Vice President,
Americas Marketing, Bare Escentuals.

Carly Guerra (class of 2010) transitioned from
Global Management Strategies and promoted
to the Corporate Digital Marketing team at The
Estée Lauder Companies.

Lisa Pankiewicz (class of 2004) relocating
to West Coast to become Senior Director –

Monika Ziobro (class of 2010) relocated and
promoted to Director, Fragrance Marketing, The

Estée Lauder Companies, Inc.
Devin Homsey (class of 2011) transitioned from
Events to Assistant Marketing Manager, Chanel.
Corey Reese (class of 2011) promoted to Vice
President, General Counsel and Assistant
Secretary, The Estée Lauder Companies Inc.
Maria Bowman (class of 2012) promoted to
Director, Integrated Communications, Matrix,
L’Oréal USA.
MariaEllena Ferri (class of 2012) promoted
to Director of Marketing (Makeup), Elizabeth
Arden.
Alexandra Fritsch-Gil (class of 2012) transitioned from Business Development to Associate
Brand Manager, Neutrogena, Johnson &
Johnson.
Adrienne Davis (class of 2013) promoted
to Director of Education, Guerlain, LVMH
Perfumes and Cosmetics. n

FIT and Wharton Alumni Gain Leadership Insights
From Michael Gould, CEO, Bloomingdale’s
On September 9th, the alumni from Wharton’s Jay H. Baker Retailing
Center and FIT’s Master’s Program in Cosmetics & Fragrance Marketing
& Management were proud to host Michael Gould, Chairman & CEO of
Bloomingdale’s, to a breakfast speaking engagement, generously sponsored by Pamela Baxter, President & CEO, LVMH Perfumes and Cosmetics
N.A. and Dior Couture, in the Magic Room at their Manhattan headquarters. Mr. Gould shared his insights on leadership, and important characteristics for leadership, such as (1) passion for what we do; (2) compassion
for our customers and coworkers, (3) courage to face failure and to take
risks, (4) humility and pride in our abilities, (5) perseverance; trust in our
instincts, and (6) the belief in making a difference.” n
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Left to right: Erin Armendinger (Wharton), Mr. Gould, Pamela Baxter (LVMH),
and Professor Kanlian (FIT)

Stockholm Added to European Field Study
Class of 2013 explores three leading markets in retail, innovation and design
The class of 2013 visited Stockholm, Sweden,
known for its innovative retailing & selling
concepts (Face Stockholm, Oriflame, IKEA,
H&M), as well as its global influence on
textiles, glass, furniture, and architectural
design. Stockholm was a third stop this
year added to the program’s London and
Paris itinerary. New meetings in London
with Harrods and Unilever were a great
opportunity for the students to hear things
from the perspective of both brand and
retailer. Unilever presented a real-time case
study about the September launch of Toni &
Guy hair care, which included the brand’s
sponsorship of London Fashion Week. The
Paris case studies and visits were also timely
and well-structured, and ranged from mass
(Maybelline) to luxury (Fendi), as well as
retailer visits to the Sephora flagship store
and new Printemps beauty floor, the latter
guided by one of the leading industry trade
journalists in Europe. Below are observations
from the students on their European field
studies experience. n
“When I returned to work, my P&G colleagues asked me what I learned on the trip.
My response was consistent: ‘This external
immersion allowed me to unplug and really
absorb everything that was going on around
me. It was a once-in-a-lifetime experience
that exposed me to more in ten days than
one would normally experience in ten years.’
I was excited to share these market and
retailer learnings with our organization and
showcase external benchmarks to take our
business from good to great.”
– LISA SEQUINO, Procter & Gamble Prestige

“I think it was very interesting to learn the
retail landscape in different cities with
different cultures. It inspires creative
thinking and also gave us the experience of
seeing how our own brands are presented in
other cities around the world.” – LAUREN
HIRSCHBACH, Shiseido Cosmetics America

“Understanding the perspective of brands
that have a long heritage was the most valuable for me. Coming from a small brand that
is young, I do not work daily to keep the heritage or brand elements true from the origins.
Being able to understand what continues to

Boots Apotek
store-withinstore concept
at Pub department store,
Stockholm

Professors Kanlian and Carlson with Unilever’s
Rishabh Ghandi

Left: Harrods
Tour with GMM
(Beauty)
Annelise Quest
Below: Class
of 2013 at IDEO
London

Amanda Kahn and Andrew Videira at H&M Home

draw customers and how to leverage that was
extremely interesting.”
– COURTNEY DAS, Estée Lauder
Companies, Inc.

“Team building skills with classmates and
professors – I truly believe that these are
relationships that will last a lifetime.”
– AMANDA KAHN, Coty Prestige

“The strong immersion into the beauty
industry is a huge takeaway. It is amazing
to have this exposure to the different
brands, how each operates and how
different each one is from the other. I
learned a significant amount about the
different markets, the consumer in each
of these markets, and the products. I was
encouraged in my position to look at what
was missing in order to inspire me to
create different things.

Firmenich/Sephora Sensorium
This past Fall, a group of alumni and the class of
2012 visited the Sensorium, a pop-up exhibit in the
Meat Packing district of NYC. This multi-sensorial
experience included sensory deprivation chambers,
multi-media presentations incorporating scent, sound
and visuals, and a fragrance bar. Beauty experts and
perfumers were also on hand to discuss the experience and answer questions. n

– EILEEN KIM, Chanel

“The trip is the trigger moment where you
move from a class of competitors in the
beauty industry to a class of colleagues in the
beauty industry.”
– ANDREW VIDEIRA, Beiersdorf, Inc.
A view of the entrance to the Firmenich/Sephora Sensorium
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FIT Hosts “Innovation in a New Economy” Panel and Book Launch
The FIT Master’s Degree Program hosted
“Innovation in a New Economy,” a talk
by The Intuitive Compass author Francis
Cholle, followed by a panel discussion,
on December 8, 2011. More than 150
people attended the event, which was cosponsored by Firmenich and The Luxury
Marketing Council.
Participants were from left, moderator Stephan Kanlian, Chairperson, FIT
Master’s Program; panelists Jerry Vittoria,
President, Firmenich Fine Fragrance
North America; Kevin Kells, National
Industry Director, Home & Personal
Division, Google; Deborah Burns, former
Chief Innovation Officer, Hachette
Media; Cholle; and Greg Furman, Chair,
Luxury Marketing Council. Cholle is a
best-selling author and an international
business consultant with Fortune 500
and mid-size companies. He lectures
at The Wharton School, University of
Pennsylvania, Columbia Business School
and FIT. He holds a Master’s in Science
of Management from HEC, Paris, one of
Europe’s leading business schools, where
he teaches a class on leadership and inno-

vation. His book, The Intuitive Compass,
was recently published in the U.S. “Our
students have worked with Francis Cholle
since our partnership with him on a study
of the global consumer for our 2009
Capstone research,” said Stephan Kanlian.
“We were originally introduced to him
by our partners at Firmenich and were
delighted to host this event to celebrate
the release of his book in English and

highlight his interesting and thoughtprovoking ideas on innovation and the
creative process.” n

Alumni Field Trip
Save the Date
Exclusive Backstage Access
for Alumni QVC Beauty Day
Saturday, April 14, 2012

FIT Master’s Program Completes Team
Welcomes Ewa Garbos as Program Coordinator
Ms. Ewa Garbos
is the new
Industry/Program
Coordinator for
the Master’s in
Professional
Studies: Cosmetics
and Fragrance
Marketing and
Management and the Master of Arts in
Fashion and Textile Studies at FIT. Ewa
was recommended to us by one of our own
distinguished alumni, Emmie Salaj (class
of 2009), Vice President of Marketing
for Ralph Lauren Fragrances at L’Oréal.
Ewa is located on the 6th floor of the FIT
Museum Building, the new home for our
program, along with Professor Kanlian,
our classrooms, Graduate Student Lounge
and Adjunct Faculty Office. She brings
to the position her industry and project
management experience as a marketing
professional at L’Oréal USA, where she
served as Assistant Marketing Manager
4
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for Ralph Lauren Fragrances. At Ralph
Lauren Fragrances, she was responsible
for managing distribution, merchandising
materials, media plans, and marketing
budgets on the entire women’s portfolio,
including work on six product launches.
Her role also required that she collaborate with cross-functional teams in the
development of promotions for the U.S.
market. Prior to her tenure at L’Oréal,
she was an Assistant Account Executive
with Shorey Public Relations. Ms. Garbos
graduated from Skidmore College with a
Bachelor of Science in Management and
Business with a focus in Marketing and
Communications. At Skidmore, she was
a research assistant in the Art History
Department and Project Coordinator for
the Saratoga-Skidmore Entrepreneurial
Program, a community-oriented arts management curriculum for local artists. Ms.
Garbos has traveled extensively overseas
and is fluent in Polish. n

Tour Offices and Production Studio
•
View Live Show
•
Q&A with Sales Team
(round-trip transporation included)
Log onto Facebook for info and to RSVP:
www.facebook.com/FITMPSAlum

FIT Master’s Program
Contact Information
CHAIRPERSON

Professor Stephan Kanlian
stephan_kanlian@fitnyc.edu
(212) 217-4306
ASSISTANT PROFESSOR

Dr. Brooke Carlson
brooke_carlson@fitnyc.edu
(212) 217-4252
INDUSTRY/PROGRAM COORDINATOR

Ewa Garbos
ewa_garbos@fitnyc.edu
(212) 217-4311

