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A futurist and hybrid thinker. I made my first picture with a computer in 1969 



FIT/INFOR DESIGN AND 
TECHNOLOGY LAB 

DESIGNING THE FUTURE 



 
  

The Lab was created from the 
inspired vision of Charles Phillips, 
CEO of Infor and Dr.JoyceBrown, 
President of FIT.  
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Driven by a mission to enhance 
education by engagingfaculty and 
students astheysolve industry 
problems with design and 
technology. 
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   Locatedonthe 
campus of FIT 
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FIT is widely recognized as a premier educational 
institution forfashion and related fields. 
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We have a deep commitment to creating 
innovative leaders who recognize the value of 
diversity and the importance of sustainability. 
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Introducing 





  

innovation 

Partnering with industry we 
engage in innovative research 
that drives change. 

DTech Overview 



     

innovation 

Wetakerisksdevelopingnew 
products and services that 
create value. 
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Four Core 
Initiatives 
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Enhance Education Engage Industry Empower Entrepreneurs 

Through projects that 
combine coursework with 
professionally guided learning,  

we leverage the fresh 
perspectives and new ideas of 
talented, creative students. 

Through partnerships from 
innovative tech startups to 
global technology leaders,  

we undertake projectsthat 
de-risk innovation on behalf of 
major brands and retailers. 

Through direct engagement 
with emerging designers,  

we research innovations that 
support early stage fashion 
businesses. 
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Envision the Future 

Through projects that explore 
emergingtechnology… we 
learn, we work and we unite 
ideas that shape the future of 
business and creativity 

DTech Overview 



   Since May of 2017 we have undertaken 
19 projects —  engaging 23 faculty and 77 students  



Projects 



 REIMAGININGRETAIL 





    

 

FITfaculty and students collaborated with IBM to explore how 
Artificial Intelligence can improve  decision making in design, 
manufacturing and retail, on behalf of iconic lifestyle brand 
TommyHilfiger. 



  
 

600,000 runway images 15,000 Tommy Hilfiger images 

Collected from social media websites and available for search Provided byTommy Hilfigerfrom 3 years of catalog images, 
and discovery by cognitive tools. covering 6 seasons peryear. 



Visual Discovery Color Trends Cognitive Patterns 

similarity between two fashion dominant colors from past patterns are generated based 
images – including color, cut, seasons are use to predict the on images that inspire you. 
silhouette and pattern allows popular and trending colors for 
ideas to be explored visually. the upcoming season. 



 
“It was like having a really smart 
assistant designerworking right 
beside you” 

Grace McCarty BFA 2018 



 
 

 
     

 

     

Cognitive Fashion Analysis ofthe brand 
images helped the designer identifythe 
color palette, silhouette and pattern. 

The plaid panel, made up ofthe brand’s 
keycolors, iscompletelyremovable, 
making it easyto wash and also 
convertible into a casual color blocked 
rain jacket, consistentwithTommy 
Jean style and market. 

Plaid Tech Jacket 



 
  

    

The removable panel is made from color 
changingfiber and includes a processor 
tohandlecommunicationandcontrol. 

Plaid Tech Jacket 



The Plaid Tech Jacket was featured at 
IBM booth at NRF in 2017 and has been 
shown at industry events around the 
worlds. 



This A-line, colored denim dress has 
custom embroidered letters that are 
light sensitive 

Solar Active Dress 



 

This reimagined bomber jacket, utilizes 
sustainable manufacturing and is 
customized with Watson’s Personality 
Insights tool. 

Cognitive Bomber Jacket 



      
 

 

This reversible menswear jacket has an 
exclusiveembroideryandprintbasedon 
an avatar, determined usingWatson’s 
Personality Insights tool and IBM Color 
Prediction tool 

Avatar Jacket 



NRF 2017 Innovation Lounge 

IBM featured the story of the entire project at 
the dedicated booth where all the student 
work was presented. 



    
      

Tommypersonallythankedeach 
studentandmentionedtheprojectand 
the school 3 times in his keynote 
address at NRF. 

It was exciting to have affirmation from such an inconic leader in 
the fashion industry 



Customer Experience 

Business and marketing students developed ideas that 
utilized cognitive tools to optimize production and 
create a closer relationship with the brand. 



 
    

 
  

  
   

Enhanced Interactive 
Mirror 

Elevate current in-store shopping 
experiencebycombiningcognitive 
tools. 
Tools included: 

• WatsonConversation 
• WatsonVisualRecognition 
• Visual Search 
• Social Media Listening 



 
 

 

cognitive features 

cognitive search 

cognitive listening 

cognitive shopping  

cognitive fashion 

align searches to product line 
by photo
by marketing persona 

use fan intelligence to drive promotions on 
social media, on the app and in-store 

cross-sell/up-sell using matching by color, 
silhouette, similarity and availability, to optimize 
inventory; voice cognition that is trained across 
the enterprise and can closely listen to social 
media to “smartly” respond to customer 
searches. 

custom fashion utilizing trend 
analysis, visual recognition and 
social insights 



  

 
 

Analysis using IBM’s Social Media 
ListeningTool revealed interesting 
trends 

In particularwas how much leading K-pop bands were 
influencing buying ofTommy products in Thailand. 



WEARABLE FASHION TECH 





   
       

      

Workingwith Neue, a Swedish fashion tech company, 
facultyandstudents developed innovative ideasfor 
forleadingSwedishFashionBrands BACK and POC 
Sports. 



      
       

     

Students were immersed intotheengineeringof 
wearablefashiontechand intotheprogramming 
requiredtosupport innovativeproductdevelopment 

INNOVATION 



   The POC teamdesigneda 
backpack that included 
directional signals, brake 
lights and vibrating motors 
that are activated along a 
trip mapped out on an 
iPhone. 



 

     

The Ann-Sofie BACKteam designed a 
cutting edge dress that featured 
electroluminescent materials and 
explored fashionasaservice utilizing 
sensors in the Neue platform to harvest 
data. 

Harper’s Bazaar ICONS 2018, 





  

  
   

  
 
 

  
  

REIMAGINE  SOFTWARE TRAININGREIMAGINE  SOFTWARE TRAINING

REIMAGINESOFTWARE 
TRAINING 

Our team of faculty and 
student approachedthis 
problem by stratifying 
the development of 
training materials by 
identifyingthree user 
profiles within an 
organization. 



    
   

    

   

 FASHIONERP 

Students, working under close 
facultysupervision and using 
Infor’s CloudSuite Industrial, 
develop innovative solutions 
to business challengesfacing 
emerging designers while 
researchingnewmarket 
opportunities for Infor. 

REIMAGINE  SOFTWARE TRAINING 



 

NEW PROJECTS 

FIT × PVH 



 

NEW PROJECTS 

Smart 
Scarf 

Design by
Theodora Parish 

FIT × PVH FIT Private Label 



    

    
  

 
   

  

  

 

 
 

MEDIA & PR CONFERENCES PRESS 

NRF/IBM Showcase, NYC 
WEAR Conference, NYC 
Swedish Consulate, NYC 
Browzwear Industry Conference, NYC 
FashionTech Consortium, NYC 
IBM Think Conference, Las Vegas 
ACMKDD Conference, London 
FASHInnovatION, NYC 
InforThink Tank, NYC 
ReMODE 2018, LA 
Austrian CEO Workshop , NYC 
Brazilian Consulate, NYC 
Chargeurs, Berlin  

FORBES Magazine 
WWD 
Dazed Digital (UK) 
Fashion Nerd 
Mode (Spain) 
WhoWhatWear (Australia) 
US Fashion Network (UK) 
BaRu.247 (Russia) 
Glossy 
LatestNigerianNews 
Essential Retail 
Internet Retailing 
DigiDay 
DrapersOnline 



 Thank you 


