BACHELOR OF SCIENCE DEGREE PROGRAM (BS)

Visual Art Management Major

Applications accepted for fall only.

HEGIS 1099

MAJOR AREA

LIBERAL ARTS

MAJOR AREA

LIBERAL ARTS

MAJOR AREA

RELATED AREA
LIBERAL ARTS

MAJOR AREA

RELATED AREA
LIBERAL ARTS
ELECTIVE

136 Majors

VA 321
choice

EN 321
choice
choice

BL 343
HA 411
choice

MA 311
choice

AC 322

VA 431
choice
choice

FA117
LA 221

AC 311
VA 491

1C 497
EN 241
choice

Methods/Meanings in Visual Arts 3
see History of Art Group A** 3

Business Writing 3
see Foreign Language* G8 35
see Liberal Arts Selectives* 3

Introduction to Business Law 3
Western Theories of Art 3
see HA Group B** G9 3
3
3

Math Modeling/Business Apps.

see Foreign Language* -3.5

Publicity/Public Relations for

Visual Art Management

Business of Art Museum Mgmt.

see HA Group C**

see HA Group B, C, or D** 3

Traditional Techniques in Fine Arts 2
U.S. Hist.: Civil War to Present G10 3

Integrated Mktg. Comm. Mgmt.
Senior Seminar:
The Museum Exhibition

Sr. Internship C: Career Planning
Professional Speech Comm.
General elective

MAJOR AREA

RELATED AREA

LIBERAL ARTS

ELECTIVE

TOTAL Minimum Required

NOTE:
HA 112 and AC 111 must be completed prior to
sixth semester.

SUNY GENERAL EDUCATION REQUIREMENTS

A “G” followed by a number 1-10 identifies specific
courses that meet SUNY General Education bac-
calaureate degree requirements (see pages 31-38
or visit www.fitnyc.edu).

G1 Basic Communication; G2 Math; G3 Science;
G4 Social Science; G5 Western Civilization;

G6 Arts; G7 Humanities; G8 Foreign Language;
G9 Other World Civilizations; G10 American
History.

*REQUIREMENTS: See below

Foreign Language: 6.5-7 credits

Two semesters of the same foreign language, one
of which must be a 3.5 credit non-conversational
course (G8).

Liberal Arts Selectives: 3 credits

CHOICE of one of the following: EN 333, 334, 352,
361, 362, 391, 392, 393, 394, 395; LA 321, 391;
PL 321, 391, 431; SC 331; SS 237, 334, 342, 343,
354, 374, 391, 443.

**HA (History of Art) Selectives: 12 credits
Group A: (Western Surveys)
HA 231 required (if not previously taken); or
CHOIGE of HA 311, 314, 331, or 332.

Group B: (Non-Western Civilizations)
CHOICE of HA 121, 216, 221, 223, 224, 225, 226,
227, or 395 (any one of these meets G9).

Group C: (Specialized Media)
CHOICE of HA 214, 342, 343, 344, or 345.

Group D: (Requires qualification for Presidential
Scholars Program or 3.5 GPA with approval of
Dean for Liberal Arts)

CHOIGE of HA 391, 392, 393, 394, 395, or 396.
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Courses

Course Designations Advertising and Marketing Communications

The following letter designations have been assigned to courses given in these areas: AC 111 — ADVERTISING AND PROMOTION
For Advertising and Marketing Communications, Fabric Styling, Fashion Merchandising
AC  Advertising and Marketing D Interior Design Management, and Textile Development and Marketing students. Concepts, perspectives, and meth-
Communications IL  [llustration ods for the development and implementation of integrated marketing communications programs for
AD  Advertising Design IN  International Trade and Marketing producers, manufacturers, and retailers are analyzed and critiqued.
AF  Fashion Design IS Interdivisional Studies 3 CREDITS
AP Fashion Design-Apparel IT ltalian AC 113 — STRATEGIC PLANNING FOR INTEGRATED MARKETING COMMUNICATIONS
AR Fashion Design-Art JA Japanese Prerequisites: AC 111 and FM 114
BE  Business Enterprise JD  Jewelry Design Students plan and develop Integrated Marketing Communications strategies in order to achieve spe-
BL  Business Law LA~ Liberal Arts Divisional Studies cific marketing objectives. Through student agency teamwork, they make strategic decisions based
BT Business and Technology Studies LD Accessories Design on creative strategy development, competitive and market analysis, and research interpretation.
CD  Communication Design MA  Mathematics 3 CREDITS
CG  Computer Graphics MG  Production Management: Fashion
CH  Chinese and Related Industries AC 141 — JOURNALISM
CL  Fashion and Culture of the World MK Marketing: Fashion and Related Prerequisite: EN 121 . » . .
CM  Cosmetics and Fragrance Marketing Industries Practice the techniques of newsgathering, newswriting, and developing news judgment. News sto-
DD  Design Studies ML Millinery ries, features, editorials, and photojournalism are covered in discussions and workshops. Skills in
DE  Visual Presentation and Exhibition MW  Menswear copyediting and headline-writing are built through student newspaper and off-campus assignments.
Design PE  Physical Education 3 CREDITS
DM Direct and Interactive Marketing PH  Photography AC 161 — MULTIMEDIA COMPUTING FOR ADVERTISING AND MARKETING COMMUNICATIONS
DP  Draping Techniques PK  Packaging Design Students develop computer skills applicable to the communications industry, including word pro-
EN  Englishand Speech PL  Philosophy cessing, spreadsheets, networking, presentations, desktop publishing, and internet research.
ES  Educational Skills PM Patternmaking Through hands-on use, they complete such industry-oriented projects as print ads, press releases,
FA~ Fine Arts SC Science and advertising analyses.
FD  Fashion Design—Apparel SD  Surface Design 2 CREDITS; 4 COMPUTER LABORATORY HOURS PER WEEK
FF Fashion Design—Art SP  Spanish
FM  Fashion Merchandising Management SS  Social Sciences AC 171 — MASS COMMUNICATIONS
FR  French TD  Textile Design Prerequisite: AC 111
FS  Fabric Styling TC  Technical Design Co-req_ws:te: (for onq-yearA_AS students) AC 11_7 o .
GD  Graphic Design TL Ladies’ Tailoring Analysis and comparison of issues of mass media and the communications arts as they are used in
HA  History of Art and Civilization TS Textile Science advertising, marketing, promotion, and the dissemination of public information. Includes an
HD  Human Development TT  Textile Technology overview of careers available in communications. Students learn communications theory, new elec-
HE  Health Education TY  Toy Design tronic media, and their potential applications.
HP  Home Products Development VA Visual Art Management 3 CREDITS
IC Internship Center AC 201 — INTRODUCTION TO ADVERTISING AND PROMOTION FOR COMMUNICATION DESIGN

Concepts, perspectives, and methods for the development and implementation of integrated market-

ing communications programs are studied. Emphasizing visually driven advertising and direct mar-
The college reserves the right to review or amend any course and/or program requirements. keting campaigns, students analyze how to use the components of marketing communications to

help producers, manufacturers, and retailers realize marketing objectives.

2 CREDITS

AC 211 — WORKSHOP IN BUSINESS COMMUNICATIONS

Prerequisites: AC 111 and FM 114

Analysis of skills needed for effective written, spoken, and visual communications. Industry case histories
are used to identify and suggest solutions to communications problems. Students’ abilities to observe,
listen, speak, and write effectively are evaluated. Emphasis is on the complete business presentation.

3 CREDITS

138 Courses Courses 139



Courses

AC 221 — PUBLICITY WORKSHOP

Prerequisites: AC 111 and FM 114

Use of current news, events, and personalities as a basis for writing and evaluating institutional and
product publicity releases for news and feature stories. Students plan publicity campaigns and create
press kits.

3 CREDITS

AC 222 — SALES PROMOTION

Prerequisite: AC 111

Students plan and develop sales promotion activities in order to achieve specific marketing and com-
munications objectives. Both business-to-business and business-to-consumer sales promotion cam-
paigns are developed.

3 CREDITS

AC 231 — ADVERTISING COPYWRITING

Prerequisites: AC 111 and FM 114, and (for Advertising and Marketing Communications students) AD
101 or CD 122

Evaluating, writing, and editing copy for national, trade, and retail advertising and promotion, internal
communications, and direct marketing for all market levels. Includes copy-testing techniques and
visualization for copy brainstorming.

3 CREDITS

AC 232 — RADIO AND TV COPYWRITING WORKSHOP

Prerequisite: AC 231

Students prepare national/retail broadcast advertisements for products and services.
3 CREDITS

AC 242 — FASHION JOURNALISM WORKSHOP

Prerequisites: AC 111 and AC 141

Development of reporting skills needed for a journalism career in fashion and related fields. Students
plan and carry out research; conduct interviews; write and edit fashion news, feature stories, and cap-
tions; and work with fashion visual materials. Fashion review assignments provide opportunities to
practice photojournalism, feature, and editorial writing.

3 CREDITS

AC 262 — MULTIMEDIA PRESENTATIONS

Prerequisite: (for Advertising and Marketing Communications students) AC 111

The planning and preparation of multimedia presentations utilizing computer and audiovisual tech-
niques. Coursework covers presentations suitable for public relations, shows, demos, conferences,
exhibits, special events, dealer aids, and sales books, and examines these presentations’ coordination
with advertising and other promotional activities.

3 CREDITS

AC 271 — AUDIENCES AND MEDIA

Prerequisite: AC 111

This course is designed to provide students with an understanding of the role of media planning and
buying in advertising. The course reviews such areas as basic measurement tools and the relationship
between marketing and advertising objectives translated into media objectives, strategies, and tactics.
Students identify target markets, develop media strategies, and evaluate media alternatives and media-
buying approaches.

3 CREDITS

140 Courses

AC 272 — RESEARCH METHODS IN INTEGRATED MARKETING COMMUNICATIONS

Prerequisites: three credits of mathematics and AC 161 or (for two-year AAS Advertising and
Marketing Communications students) MG 153

This course examines the current methods and techniques used to evaluate the effectiveness of market-
ing, advertising, and promotion. The information-gathering process uses both secondary research data
and primary sources. Students create a marketing research project using a variety of research techniques.
3 CREDITS

AC 291 — CAMPAIGN PLANS AND PRESENTATIONS

Prerequisite: approval of chairperson or instructor

Advertising and Marketing Communications and Communication Design students use acquired mar-
keting and communications skills to solve an actual industry marketing problem by participating in
campaign development from inception to presentation.

3 CREDITS

AC 299 — INDEPENDENT STUDY IN ADVERTISING AND MARKETING COMMUNICATIONS
Prerequisite: a minimum of 3.5 GPA and approval of instructor, chairperson, and dean
VARIABLE CREDITS (3 CREDITS MAXIMUM)

AC 311 — INTEGRATED MARKETING COMMUNICATIONS MANAGEMENT

For Visual Art Management students. Case study techniques are used to help students develop crite-
ria for evaluating the planning, budgeting, and execution of Integrated Marketing Communications
strategies. Emphasis is on management of advertising, public relations, direct marketing, and sales
promotions to achieve marketing objectives.

3 CREDITS

AC 321 — PRINCIPLES OF PUBLIC RELATIONS

Prerequisite: AC 221

Examines the principles and processes underlying the programming of public relations as a manage-
ment function of marketing. Attention is directed to the specific requirements of interacting with vari-
ous publics. Students work with public opinion research data on industry-derived projects and cases
to design, plan, and write proposals for publicity and public relations programs.

3 CREDITS

AC 322 — PUBLICITY/PUBLIC RELATIONS FOR VISUAL ART MANAGEMENT

Designed for Visual Art Management majors, this course examines public relations as a manage-
ment function in museums. Students study how public relations is used to further museum goals by
examining how it relates to exhibitions, fundraising, and retail operations. Working with public opin-
ion research data, students create press kits and public relations programs.

3 CREDITS

AC 341 — MAGAZINE JOURNALISM

Prerequisite: AC 141

Students develop the editorial and marketing skills needed to succeed in today’s fast-paced maga-
zine publishing world by creating a magazine prototype directed at a specialized target audience.

3 CREDITS

AC 361 — COMPUTER APPLICATIONS AND INTERACTIVE TECHNOLOGIES FOR MARKETING COMMUNICATIONS
Prerequisite: AC 161 or MG 153

Students improve skills in word processing, spreadsheets, desktop publishing, presentations, and
internet research through the use of marketing communications case studies. The use of software
applications to solve marketing communications problems is explored, with an emphasis on the cre-
ation of public relations communications and advertising executions.

2 CREDITS; 4 COMPUTER LABORATORY HOURS PER WEEK

Courses 141




Courses

AC 362 — VIDEO STUDIO PRODUCTION

Prerequisite or Co-requisite: AC 231

Through workshop activities, students develop professional studio techniques for video, journalism,
and communications. Emphasis is placed on audio and video coverage of fashion events, as well as
marketing applications. Students work on team assignments in video production. (G6: Arts)

3 CREDITS; 2 LECTURE AND 2 STUDIO HOURS PER WEEK

AC 411 — BRAND MANAGEMENT

Prerequisite: AC 321

Students study the critical elements of brand management—the role of brands and the concept of
brand equity—using integrated marketing communications strategies and tactics to build brands.

They learn to build brand equity by employing brand elements and leveraging secondary associations

through brand extensions, co-branding, and forming strategic alliances with third parties.
3 CREDITS

AC 412 — CREATIVE STRATEGIES

Prerequisite: AC 231

Creative strategies are developed to solve marketing communications problems and build strong
brand identities. Students research industry-derived projects and evaluate relevant market factors to
create effective strategies.

3 CREDITS

AC 413 — CORPORATE COMMUNICATIONS

Prerequisites: AC 321, EN 321, and SS 342

Students develop the skills necessary to create communications that successfully influence an orga-
nization’s internal and external publics. The course trains students to identify emerging business
trends, interpret annual reports and related business documents, and convey business news in a
clear, concise style through a variety of business communication and public relations tools.

3 CREDITS

AC 423 — SPECIAL EVENTS MARKETING PUBLIC RELATIONS

Prerequisite: AC 321

Students learn how to integrate special events into a client's marketing communications program.
The strategies, planning, and execution of special events are studied using specific cases. Students
work with industry clients to produce an event.

3 CREDITS

AC 424 — MARKETING COMMUNICATIONS: AN INTERNATIONAL PERSPECTIVE

Prerequisites: AC 221 and approval of instructor

Examines the principles and processes of the marketing communications industry in England.
Through seminars and field experience, students work with marketing communications companies
to design, plan, and implement communications programs. Includes a four-week field experience
with the British communications industry.

4 CREDITS; APPROXIMATELY FOUR WEEKS IN JUNE

AC 461 — ELECTRONIC MEDIA PRODUCTION

Prerequisite: AC 362

Technical and creative aspects of electronic media are stressed as students write, direct, edit, and
produce trade and consumer videos and commercials. The coursework develops video production

capabilities and encourages familiarity with a fully equipped, multi-camera studio. Preproduction and

postproduction functions are analyzed and evaluated.
3 CREDITS; 2 LECTURE AND 2 STUDIO HOURS PER WEEK

142 Courses

AC 462 — VIDEO FIELD PRODUCTION

Prerequisite: AC 362

The operation and application of portable video and editing equipment to meet fashion marketing,
corporate communications, and broadcast journalism objectives and strategies. Through the hands-
on experience of writing, producing, directing, and editing a five-minute infomercial and a 30-second
television commercial, students learn planning, budgeting, and digital post-production techniques.

3 CREDITS; 2 LECTURE AND 2 STUDIO HOURS PER WEEK

AC 471 — MEDIA PLANNING

Prerequisites: AC 271 and MA 222

Examines the relationship between the marketing plan and media planning. This course develops
students’ understanding of pre- and post-placement media analysis and research. Students develop
a media plan utilizing research data and reports from current case histories.

3 CREDITS

AC 499 — INDEPENDENT STUDY IN ADVERTISING AND MARKETING COMMUNICATIONS
Prerequisites: a minimum of 3.5 GPA and approval of instructor, chairperson, and dean
VARIABLE CREDITS (3 CREDITS MAXIMUM)

Advertising Design

AD 203 — ADVERTISING DESIGN AND LAYOUT

For Photography students. Application of design principles to photographic layout problems, in
black and white and color, utilizing the student’s own photographs.

2 CREDITS; 1 LECTURE AND 2 STUDIO HOURS PER WEEK

AD 213 — ADVERTISING DESIGN CONCEPTS

Prerequisites: CD 112, CD 121, and CD 171

Introductory Advertising Design course. Advertising problems are presented and students are
encouraged to develop solutions that are original, unexpected and persuasive.

3 CREDITS; 6 STUDIO HOURS PER WEEK

AD 381 — CONCEPT DEVELOPMENT WORKSHOP |

Prerequisite: AD 213

Co-requisite: CD 371

A workshop approach, working individually and in teams to create conceptual copy and art in advertis-
ing. Case studies in advertising are examined, and original student concepts are developed. (G6: Arts)
3.5 CREDITS; 1 LECTURE AND 5 STUDIO HOURS PER WEEK

AD 382 — CONCEPT DEVELOPMENT WORKSHOP 1I

Prerequisite: AD 381

Students produce an outstanding and provocative portfolio and refine their strategic thinking, art
direction, copywriting, and execution abilities.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

AD 383 — COMMUNICATIONS PLANNING AND PRINT ADVERTISING

Prerequisite: AD 381

The development of concepts for a strategy plan is stressed and used to create a total campaign
encompassing various advertising alternatives, such as print, outdoor, interactive, innovative media,
direct marketing, and promotion. (G6: Arts)

3.5 CREDITS; 1 LECTURE AND 5 STUDIO HOURS PER WEEK

Courses 143




Courses

AD 442 — TV STUDIO/TV AD CONCEPTS

Prerequisite: AD 382

From concept to broadcast, this course offers students the hands-on experience of making a 30-sec-
ond television spot.

3.5 CREDITS; 1 LECTURE AND 5 STUDIO HOURS PER WEEK

AD 464 — SENIOR PORTFOLIO DESIGN

Prerequisites: AD 494 and (for Graphic Design students) GD 411

Students prepare cohesive portfolios, reflecting their own individual design aesthetics, in preparation
for careers in graphic and/or advertising design.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

AD 481 — ART DIRECTION

Prerequisites: AD 383 and CD 372

Development from concept to design of highly finished comprehensives. Role of the art director is
considered, including time management, production procedures, and working with photographers,
illustrators, and other industry suppliers.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

AD 491 — INTERNSHIP

Prerequisite: AD 494

A 12-week internship in the field, scheduled individually for a minimum of 14 hours per week.
Provides follow-up review and assessment of the work experience through instructor/student confer-
ences.

4 CREDITS

AD 494 — SENIOR DESIGN PROJECT RESEARCH

Prerequisites: CD 372, EN 322, and (for Graphic Design students) GD 312

A comprehensive study of the research methodology needed to write a thesis, including collecting
and analyzing data. This thesis will become the basis for the Senior Design Project the following
semester.

3 CREDITS

AD 495 — SENIOR DESIGN PROJECT

Prerequisites: AD 494 and (for Graphic Design students) GD 411

In an independent study format, analyze, organize, and execute a senior design project resulting from
the senior design project research paper completed in the prior semester. Format provides further
opportunity to develop personal voice and communicate original visual messages.

3 CREDITS; 6 STUDIO HOURS PER WEEK

AD 496 — ADVANCED ADVERTISING DESIGN WORKSHOP

Prerequisite: CD 372

Entries for national and international student design competitions are produced, resulting in expo-
sure to the design and advertising industries. In addition, actual advertising design projects pre-
sented by clients are introduced, affording the opportunity for client contact and creation of
professionally produced material for a portfolio.

3 CREDITS; 6 STUDIO HOURS PER WEEK

144 Courses

Fashion Design (See also AP, AR, DP, FD, FF, TL)

AF 299 — INDEPENDENT STUDY IN FASHION DESIGN
Prerequisites: a minimum 3.5 GPA and approval of instructor, chairperson, and dean
VARIABLE CREDITS (3 CREDITS MAXIMUM)

AF 341 — COSTUME DESIGN FOR THE PERFORMING ARTS

Limited to baccalaureate-level students or with approval of department chair. Application of skills to
theatrical production design. Through analysis of live theatre, films, and videos, create costume plots
and color compositions and learn research techniques, costume painting, and accessory construction.
2.5 CREDITS; 1 LECTURE AND 3 STUDIO HOURS PER WEEK

AF 412 — ETHNIC FASHIONS: RESOURCES AND APPLICATIONS

Prerequisites: (AF 111 or FF 221) and (AR 111 or FF 111)

Survey of ethnic fashions from archaic to contemporary periods, encompassing American Indian,
Mesoamerican, Asian, African, and European folk cultures. Slides and actual costumes familiarize
students with basic shapes, colors, symbols, patterns, and texture in ethnic costume and serve as
inspiration in developing sketches for contemporary fashions.

2.5 CREDITS; 2 LECTURE AND 1 STUDIO HOURS PER WEEK

AF 499 — INDEPENDENT STUDY IN FASHION DESIGN
Prerequisites: a minimum 3.5 GPA and approval of instructor, chairperson, and dean
VARIABLE CREDITS (3 CREDITS MAXIMUM)

Fashion Design—Apparel (See also AF, AR, DP, FD, FF, TL)

AP 144 — OUTERWEAR AND PERFORMANCE APPAREL SEWING TECHNIQUES

Prerequisite: AP 141 or AP 143 or DP 111 or FD 131 or TL 111 or MW 141 or approval of program
advisor

Produce outerwear garments in a sample-room setting using construction techniques specific to the
outerwear and performance apparel market. Special focus is on the use of technically enhanced fab-
rics and protective design details in the construction of rainwear, urban outerwear, skiwear, and fish-
ing, hiking, and boating apparel.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 221 — FLAT PATTERN DESIGN

Prerequisite: AP 121 or FD 121

Advanced use of the master pattern. Includes structures for sleeve and body styling, collar designs,
and the development of the slack sloper.

2 CREDITS; 1 LECTURE AND 2 LABORATORY HOURS PER WEEK

AP 222 — COMPUTER-AIDED FLAT PATTERN DESIGN
Prerequisites: (AP 121 or FD 121) and AR 112

Through hands-on experience, learn computer-aided design for patternmaking and understand its
creative potential.

1 CREDIT; 2 COMPUTER LABORATORY HOURS PER WEEK

Courses 145




Courses

AP 223 — ADVANCED COMPUTER-AIDED FLAT PATTERN DESIGN

Prerequisite: AP 222 or approval of chairperson

Learn advanced features and capabilities of computer-aided design using the Lectra Modaris pattern
design software. Using CAD, recreate the pattern designer’s traditional working environment by
translating original ideas to the computer, digitizing and modifying designs, plotting out design cre-
ations, and managing the file information.

2 CREDITS; 1 LECTURE AND 2 LABORATORY HOURS PER WEEK

AP 241 — LEATHER APPAREL DESIGN ROOM TECHNIQUES

Prerequisite: AP 141 or AP 143 or FD 131 or MW 141

Teaches construction, processing, finishing, and decorative techniques for making men’s or women’s
leather garments. Learn about the leather apparel industry, resources, and suppliers.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 242 — HAUTE COUTURE SEWING TECHNIQUES

Prerequisite: AP 141 or AP 143 or DP 111 or FD 131 or TL 111 or approval of program advisor

The sewing techniques practiced in the finest haute couture ateliers around the world are introduced
and provide the basis for understanding couture. Learn couture techniques in cutting, hand stitching,
seam and hem finishes, pocket construction, pressing, and finishing.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 243 — HAUTE COUTURE DECORATIVE TECHNIQUES AND EMBELLISHMENTS

Prerequisite: AP 242 or approval of chairperson

Expands knowledge of the couture by exploring various decorative techniques. Learn how to hand
bead and apply rocailles, sequins, pearls, and faux gems on different types of fabrics. Create embel-
lishments such as flowers and frog closures from fabric and ribbons, hand embroider original
designs, and learn the arts of quilting, cartridge pleating, and trapunto.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 244 — HAUTE COUTURE CONSTRUCTION AND TECHNOLOGY

Prerequisite: AP 242

Apply couture sewing methodology and construct a skirt and jacket in order to understand the fitting
process, couture fabric selection, proper cutting procedures, and inner construction methods.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 253 — LEATHER APPAREL DESIGN

Prerequisites: (AP 211 or FD 112) and (AP 221 or FD 221) and AP 241 or MW 232

Study the use of leather, suede, and other animal skins and apply these materials to the design prin-
ciples exclusive to creating men’s and women’s apparel. Develop original designs utilizing draping
and flat-pattern industrial methods.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 265 — HAND-KNIT DESIGN

Preparation for using hand-knitting machines to create original ideas for knitted fabrics and gar-
ments. Emphasizes using various stitch patterns and different textured yarns and colors to achieve
new fabric textures.

2 CREDITS; 1 LECTURE AND 2 LABORATORY HOURS PER WEEK

AP 272 — INTIMATE APPAREL: FOUNDATION GARMENT DESIGN

Prerequisite: AP 143 or FD 131

Design and development of foundation garments. Techniques are applicable to lingerie, swimwear,
and sportswear.

2 CREDITS; 1 LECTURE AND 2 LABORATORY HOURS PER WEEK

146 Courses

AP 275 — HAUTE COUTURE APPAREL DESIGN

Prerequisites: (AP 211 or DP 212 or FD 112) and AP 243 and AP 244

Apply knowledge of the couture to design, drape, fit, and construct a mini-collection for a particular
target market. Develop styles and images through fabric sourcing, market research, and inspirational
research.

3 CREDITS; 6 LABORATORY HOURS PER WEEK

AP 281 — OUTERWEAR APPAREL DESIGN

Prerequisites: (AP 144 and TS 171) and (AP 211 or FD 112) or (AP 221 or FD 221) or DP 211 or
MW 232

Drawing on market research and trend services, create original men’s and women’s traditional,
urban, or casual outerwear designs with a focus on the technical, functional, and aesthetic needs of
the end user.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 282 — PERFORMANCE APPAREL DESIGN

Prerequisites: (AP 144 and TS 171) and (AP 211 or FD 112) or (AP 221 or FD 221) or DP 211 or
MW 232

Create performance apparel based on the principles of human physiology in extreme movement, and
build on the technical and aesthetic needs of the serious outdoor sports enthusiast. Conduct market
research and employ forecast services to develop designs.

2.5 CREDITS; 1 LECTURE AND 3 LABORATORY HOURS PER WEEK

AP 322 — APPAREL PRODUCT DATA MANAGEMENT

Prerequisite: AP 222 or PM 221 or approval of program advisor

Apply principles of product data management using web-based software. Emphasizes creating gar-
ment information and specifications at different stages of development from design to costing to
manufacture. Execute style packages and line plans for sample development.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

AP 337 — PRIMAVISION APPAREL DESIGN DEVELOPMENT

Prerequisite: AP 334 or FD 353, or approval of chairperson

Gain knowledge of technical line development and execution through the study and use of the soft-
ware program Primavision, by Lectra Systems. Original concepts are translated into technical design
factory packages ready for sample development. Emphasis is on specifications and construction
details involved in woven and knit fabric development.

2 CREDITS; 1 LECTURE AND 2 LABORATORY HOURS PER WEEK

AP 351 — EXPERIENCING STYLE

Prerequisite: PH 371

Photography students learn about the factors that influence the design and presentation of a collec-
tion. Working with Fashion Design students, they study the importance of the market, branding,
trends, and the structure of the design house.

2 CREDITS; 1 LECTURE AND 2 STUDIO HOURS PER WEEK

AP 421 — COMPUTERIZED PATTERN DESIGN

Prerequisites: AP 221, AP 222, and AR 213

Introduction to the operation of Gerber computer and Gerber pattern design system and develop-
ment of abilities to efficiently create original ideas by computer. Includes discussion of hardware and
patternmaking program.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

Courses 147




Courses

AP 422 — ADVANCED COMPUTERIZED PATTERN DESIGN: GERBER ACCUMARK

Prerequisite: AP 421

Using software tools designed for advanced pattern design techniques, increase pattern design capa-
bilities and learn how to combine computer automation with design tools for advanced pattern devel-
opment.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

Fashion Design—Art (See also AF, AP, DP, FD, FF, TL)

AR 101 — FASHION ART AND DESIGN

For Fashion Merchandising Management and Textile Development and Marketing students. Studies
basic proportions of the fashion figure, garment details and terminology, and principles of color. (G6:
Arts)

1.5 CREDITS; 1 LECTURE AND 1 STUDIO HOURS PER WEEK

AR 115 — INTRODUCTION TO CAD SOFTWARE FOR FASHION DESIGNERS

Acquire basic knowledge and hands-on experience with software applications typically used by
designers in the fashion industry. Develop the computer skills needed to create original designs in
various formats.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

AR 152 — LEATHER APPAREL PORTFOLIO

Prerequisite: AR 114 or approval of Leather Apparel certificate program advisor

Use basic drawing and computer skills to communicate design concepts and develop a digital portfo-
lio of men’s or women’s leather apparel.

2.5 CREDITS; 1 LECTURE AND 3 STUDIO HOURS PER WEEK

AR 182 — FLATS AND SPECS FOR THE FASHION INDUSTRY

Prerequisite: AR 101 or approval of Fashion Design-Art assistant chairperson

Introduces the concept of sketching designs and actual garments in the flat format rather than on the
fashion figure. Emphasizes developing flat sketches used for spec sheets, presentation and story-
boards, designing and merchandising a line, and record keeping.

1.5 CREDITS; 1 LECTURE AND 1 STUDIO HOURS PER WEEK

AR 213 — INTRODUCTION TO COMPUTERIZED FASHION DESIGN

Prerequisite: AR 112 or FF 112

Conceptualize fashion design ideas and create original artwork using the computer as a design tool.
1 CREDIT; 2 COMPUTER LABORATORY HOURS PER WEEK

AR 214 — FASHION DESIGN USING PHOTOSHOP

Prerequisites: (AR 114 or AR 115 or AR 213) and (AR 101 or AR 111), or approval of Fashion
Design-Art assistant chairperson

Using Adobe Photoshop, focus on sketching, color stories, line planning, silhouette, and fabric
design in order to establish fashion design principles through digital line design development tech-
niques. Includes analysis and interpretation of customer/category research.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

148 Courses

AR 215 — FASHION DESIGN USING ILLUSTRATOR

Prerequisites: (AR 114 or AR 115 or AR 213) and (AR 101 or AR 111), or approval of Fashion
Design-Art assistant chairperson

Use Adobe lllustrator to learn the fundamental and advanced techniques specific to fashion design.
Aspects of drawing flats and garment details and working with images and color are addressed.
Build fabric and trim libraries and create stitch effects and/or repeat prints.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

AR 216 — FASHION DESIGN USING PRIMAVISION AND COLOUR MATTERS

Prerequisites: (AR 114 or AR 115 0r AR 213) and (AR 101 or AR 111), or approval of Fashion
Design-Art assistant chairperson

Master the use of Primavision and Colour Matters, CAD systems used extensively in the fashion
industry, in order to create digital presentation boards, fashion graphics, woven and print designs,
and flat garment sketches. Emphasis is on CAD usage within an art and design studio environment.
2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

AR 245 — DIGITAL FASHION DESIGN PORTFOLIO

Prerequisites: AR 214, AR 215 and AR 216, or approval of Fashion Design-Art assistant chairperson
Selecting specializations and creating mini-collections, students produce professional digital portfolios
using Adobe Photoshop, Adobe lllustrator, Colour Matters, and Primavision CAD applications.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

AR 291 — OUTERWEAR AND PERFORMANCE APPAREL DESIGN PORTFOLIO

Prerequisites: (AR 111 or FF 111 or MW 151), and (CG 211 or PH 272), and TS 171

Create product, spec sheets, and storyboards for various segments of the men’s and women’s outer-
wear and performance apparel industry in order to develop digital portfolios focusing on a particular
market. Forecast and track trends, study licensing issues, and explore graphic design as it relates to

logos and branding.

2.5 CREDITS; 1 LECTURE AND 3 COMPUTER LABORATORY HOURS PER WEEK

AR 292 — HAUTE COUTURE PORTFOLIO

Prerequisite: (AR 211 or FF 211), or approval of Fashion Design-Art assistant chairperson

Study the muscular and skeletal functions of the human body and their relationships to the design
and creation of haute couture apparel, visualizing how anatomy and aesthetics form the basis of
designing a haute couture collection. Become proficient in the translation of ideas via the fashion
design sketch and further develop a personal drawing style.

2.5 CREDITS; 1 LECTURE AND 3 STUDIO HOURS PER WEEK

AR 301 — FASHION ART FOR TEXTILE DESIGNERS
For baccalaureate-level Textile/Surface Design students. The basics of figure drawing and sketching
in various media are presented. Students create original fashion designs using their own textile
designs.

2 CREDITS; 1 LECTURE AND 2 STUDIO HOURS PER WEEK

AR 311 — SKETCHING FOR FASHION DESIGNERS

Draw garments as they appear on models and study clothing in relationship to the body. Large, half-
size, petite, and junior-size figures are featured to study proportions used in the industry.

2 CREDITS; 4 STUDIO HOURS PER WEEK

Courses 149




Courses

Business Enterprise

BE 111 — BUSINESS LAW PRACTICES FOR SMALL BUSINESS

Develops an understanding of basic legal principles relating to branches of commercial law.
Concentrates on areas of special interest to entrepreneurs, including laws of contracts, sales, forms of
business organization, personal and real property, and insurance.

3 CREDITS

BE 113 — FINANCIAL PRACTICES FOR SMALL BUSINESS

Provides an understanding of techniques necessary to plan a sound financial foundation for a small
business. Analyzes procedures connected with capital budgeting, sources of borrowed capital, man-
agement of assets, financial planning, liquidity vs. profitability, and risk management, with special
emphasis placed on the unique financial practices of small businesses.

3 CREDITS

BE 121 — OPERATING A SMALL RETAIL BUSINESS

Develops an understanding of the principles and techniques necessary to profitably operate a retail
store. Emphasis is placed on the development of a detailed six-month plan and the decision-making
inherent in successful retail businesses.

3 CREDITS

BE 261 — STARTING A SMALL BUSINESS

Investigates the problems and challenges of opening and managing a small business. Emphasis is
placed on analysis of financial statements and on developing a business plan.

3 CREDITS

BE 402 — THE BUSINESS OF ILLUSTRATION

Students learn the business side of an illustration career. Potential markets for illustration are exam-
ined, marketing techniques are explored, and legal issues are studied. Key aspects of financial man-
agement, including record keeping and tax planning, are covered.

1 CREDIT

BE 403 — THE ARTIST IN THE MARKETPLACE

Basic business practices relevant to fine artists are presented. Issues in intellectual property and con-
tract law are discussed. Students research potential markets for fine arts and explore pertinent market-
ing techniques.

3 CREDITS

Business Law

BL 201 — BUSINESS LAW FOR THE ARTIST

Informs the visual artist of useful legal knowledge and practical principles of business. Emphasis is
placed on the needs of illustrators, textile designers, advertising artists, sculptors, and painters.

3 CREDITS

BL 343 — INTRODUCTION TO BUSINESS LAW

An introduction to basic legal principles relating to branches of commercial law, with special emphasis
upon the laws of contracts, sales, agency, and other areas relevant to the career aspirations of fashion
industry students.

3 CREDITS

150 Courses

BL 443 — BUSINESS LAW II

Prerequisite: BL 343

Addresses additional areas of the law especially relevant to preparation for careers as business man-
agers or business owners. Aspects of international law are studied.

3 CREDITS

Business and Technology Studies

BT 299 — INDEPENDENT STUDY
Prerequisites: a minimum 3.5 GPA and approval of instructor, chairperson, and dean
VARIABLE CREDITS (3 CREDITS MAXIMUM)

BT 499 — INDEPENDENT STUDY
Prerequisites: a minimum 3.5 GPA and approval of instructor, chairperson, and dean
VARIABLE CREDITS (3 CREDITS MAXIMUM)

Communication Design

CD 111 — FOUNDATION I/BASIC DESIGN THEORY

An introduction to basic two-dimensional design theory, principles, and practice. Students progress
from circle, square, and triangle analysis to the study of line, shape, and form. Course emphasizes
studio techniques and media exploration. (G6: Arts)

3 CREDITS; 6 STUDIO HOURS PER WEEK

CD 112 — FOUNDATION 1I/COMMUNICATION DESIGN

Prerequisites: CD 111 and CD 171

Application of design principles and systems to basic problems in advertising/graphic design.
Students explore layout techniques and the relationship of typography and visual elements in creative prob-
lem solving.

3 CREDITS; 6 STUDIO HOURS PER WEEK

CD 113 — THREE-DIMENSIONAL DESIGN

Introduces design in three dimensions by developing form through the joining of planes. Techniques
with board and paper are stressed. (G6: Arts)

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 121 — STUDIO SKILLS

Students learn to execute marker renderings of images and type in layouts—from quick thumbnails
to art director’s roughs—to communicate visual ideas. The techniques of sketching quickly are
taught through demonstration, exercise, and practice.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 122 — DIGITAL LAYOUT |

Traditional studio skills, typography, and computer techniques are explored in order to create printed
pieces using InDesign. Students learn to plan and produce files for printing.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 123 — BASIC BOOKBINDING

Students work hands-on to create book structures. Different bookbinding methods are explored,
such as non-adhesive structures, accordions, sewing, and case-bound books, with an emphasis on
craft and the proper use of materials.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

Courses 151




Courses

CD 131 — COLOR WORKSHOP

The study of the relationship of color principles, theories, and terminology to the printed page.
Students explore various approaches to color application and creation.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 132 — CREATIVE PROCESS

Students study various processes and techniques to stimulate and develop creativity. The communi-
cation of ideas using visual and verbal methods is explored. (G6: Arts)

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 171 — INTRODUCTION TO TYPOGRAPHY

Study of basic type forms, terminology, and specification. Application of type in layout design is pre-
sented, with an emphasis on rendering techniques. Includes the historical development of type.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 172 — COMPUTER DRAWING AND TYPOGRAPHY

Co-requisite: CD 122

This course concentrates on the creation, use, and versatility of vector-based images and type,
emphasizing the connection between design and illustration.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 201 — COMPUTER TYPESETTING AND DESIGN

For Illustration students. Introduces the Macintosh computer system as a typesetting and graphic
design tool. Through hands-on experience, students develop a working knowledge of hardware and
software applications.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 222 — DIGITAL LAYOUT Il

Prerequisite: CD 122

This course is a continuation of CD 122. Using InDesign, students master the essential elements of
design, typography, and image control, including color separations and printing.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 223 — INTRODUCTION TO INDESIGN

Prerequisite: CD 122 or CD 172, or approval of chairperson

Using the Adobe InDesign page layout program, students master the essential elements of design,
typography, and image control, and learn to integrate other Adobe applications to enhance their
designs.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 231 — VISUAL PROCESS

Prerequisites: CD 132 and CD 172

Images and symbols are introduced into the students’ graphic vocabulary, providing them with addi-
tional methods for communicating ideas. Students develop their concepts both by hand and on com-
puter.

1.5 CREDITS; 3 COMPUTER LABORATORY HOURS PER WEEK

CD 251 — DIGITAL IMAGERY

Prerequisite: CD 172

Introduces digital imagery and its tools and techniques. Using Adobe Photoshop, students work with
layers to build intricate visual composites containing multiple images, textures, and transparencies,
resulting in practical design solutions.

1.5 CREDITS; 3 COMPUTER LABORATORY HOURS PER WEEK

152 Courses

CD 261 — PORTFOLIO DEVELOPMENT

For non-degree students seeking to create Communication Design, Advertising Design, Graphic
Design, Packaging Design or Visual Presentation and Exhibition Design portfolios. Students build
and define their portfolios to a level that is appropriate to their objectives, including college degree
program admission or professional employment or advancement. In addition to portfolios, the
course includes analysis of student’s goals and writing and design of resumes and business cards.
1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 271 — DESIGNING WITH TYPE

Prerequisite: CD 171

Concentrates on solving design problems through the use of type and letter forms. Emphasizes ren-
dering in a variety of media.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 272 — ADVANCED COMPUTER DRAWING AND TYPOGRAPHY

Prerequisite: CD 172

This course builds upon the knowledge and skills acquired in CD 172. Emphasis is placed on
advanced concepts of drawing and layout through the use of computer-drawn images and typogra-
phy. Students create three-dimensional images from two-dimensional designs and prepare and opti-
mize vector-based files for print- and screen-based presentation.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 322 — DESIGN PROCESS TECHNOLOGY

Prerequisites: CD 222 and CD 251

Students explore grid systems that will assist in processing more complex typographic information.
Students increase composition skills and typographic knowledge.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 351 — CREATING AN ILLUSTRATION PORTFOLIO FOR THE WEB

Prerequisite: IL 125

Students are introduced to a basic level of web design and production. Students learn the fundamen-
tals of website layout, navigation, and various ways to develop a web grid using software, such as
Dreamweaver. The goal is to develop a site structure that houses the student’s portfolio.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 361 — PROFESSIONAL PRACTICES

Future designers and art directors explore the business side of their professions by learning how to
develop professional relationships; understand contracts and other business documents; negotiate,
estimate, and determine fees; start, manage, and market a business; and address ethical and legal
issues.

2 CREDITS

CD 371 — ADVANCED TYPOGRAPHY |

Prerequisites: CD 231, CD 271, and GD 214

Explores solutions to advanced typographical problems invovling typographic origins, forms, and
communication. Both hand and computerized typography are developed.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

CD 372 — ADVANCED TYPOGRAPHY II

Prerequisite: CD 371

This course presents a comprehensive study of typographic applications and principles of text,
grids, ligatures, and letterform development.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

Courses 153




Courses

CD 373 — THE CONVERGENCE OF TYPE AND IMAGE

Prerequisite: PH 274

Photography students learn to combine typography and photographic imagery to create promotional
materials for a photography exhibit. Adobe InDesign is used.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 441 — BROADCAST DESIGN

Prerequisite: GD 243

This course guides students through the process of creating successful time-based design projects,
which may be disseminated or broadcast via digital networks. The concept of incorporating motion,
sound, and interactivity is introduced and experimentation with non-traditional design solutions is
encouraged.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CD 442 — SENIOR 3D PRESENTATION DESIGN

Prerequisite: AD 494

Students explore the creative process specific to exhibition design in three dimensions. Using three-
dimensional graphic design, multimedia, and audiovisuals, they design a custom system as a com-
munications tool.

1.5 CREDITS; 3 STUDIO HOURS PER WEEK

Computer Graphics

CG 111 — INTRODUCTION TO COMPUTER GRAPHICS

Computer graphics concepts and theory are presented through lecture and hands-on experience.
Topics include bitmapped vs. vector graphics, color theory and management, graphics file formats,
and two- and three-dimensional applications as they relate to art and design disciplines and the web.
New and emerging technologies are explored.

1 CREDIT

CG 211 — COMPUTER-ASSISTED DESIGN

Co-requisite: CG 111 or approval of instructor

Paint and image-processing software is used as an artist’s tool to solve basic design problems and
create original, innovative work. Emphasis is on exploring the visual elements inherent in good
design.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 212 — INTRODUCTION TO THREE-DIMENSIONAL COMPUTER MODELING

Prerequisite: CG 211 (waived for Jewelry Design students)

The theory and concepts needed to understand three-dimensional space and to construct three-
dimensional models are introduced. Focus is on acquiring the techniques used to create three-
dimensional models and how to apply real-world effects to their work through material application
and lighting. Software: 3D Studio Max.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 213 — TWO-DIMENSIONAL COMPUTER ANIMATION

Prerequisite: CG 211 or PH 272

Exploration of two-dimensional computer animation and its use in websites and the broadcast and
entertainment industries. Focus is on animation, design, compositing, and production issues using
Adobe Photoshop and After Effects applications.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

154 Courses

CG 214 — WEB PAGE CONSTRUCTION

Prerequisite: CG 111 or approval of chairperson

Students learn to construct and implement web pages, from content creation through production.
Current XHTML and state-of-the-art graphical web designing software, such as Dreamweaver, is dis-
cussed, demonstrated, and used to create deliverable web pages.

1.5 CREDITS; 1 LECTURE AND 1 COMPUTER LABORATORY HOURS PER WEEK

CG 215 — WEB PAGE CONSTRUCTION II

Prerequisite: CG 214 or approval of instructor

Students use styles (CSS, or Cascading Style Sheets) to create enhanced web pages. Other DHTML
tools such as Javascript and Flash are introduced in order to produce dynamic websites. Students
must have working knowledge of HTML.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 221 — DESIGN AND AUTHORING FOR INTERACTIVE MEDIA |

Prerequisite: CG 111

Introduction to designing for interactive media using Flash and ActionScript to produce finished proj-
ects, including websites, DVDs, games, and animation for various delivery media. Importing various
kinds of graphics, video, animation, special effects, and sound is explored. Basic scripting tech-
niques are used to build menus and control program flow.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 222 — GAME DESIGN FOR DIGITAL MEDIA

Prerequisite: CG 221, CD 441, or approval of chairperson

The theory and implementation of game design is explored through the creation of small games
using Adobe Flash and ActionScript. Students must know basic Flash and ActionScript.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 241 — FLASH ANIMATION

Introduction to designing character animation using Adobe Flash to produce finished animation for
websites, games, broadcast, and various other delivery media. Emphasis is on the integration of
graphics, video, special effects, and sound. Students must have proficiency in high-level graphics
software, e.g. Photoshop.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 251 — BASIC EDITING WITH FINAL CUT PRO

Prerequisites: CG 111 (or appropriate Macintosh experience) and CG 213 or CG 221, or approval of
chairperson

The concepts involved in editing video and animation are explored using Final Cut Pro software, with
an emphasis on telling a story through the editing process. Learn how to assemble audio and video
elements and gain studio experience in managing media assets, nested timelines, and basic work-
flow procedures. Use stock footage or provide own camera.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 299 — INDEPENDENT STUDY IN COMPUTER GRAPHICS
Prerequisites: a minimum 3.5 GPA and approval of instructor, chairperson, and dean
VARIABLE CREDITS (3 CREDITS MAXIMUM)

CG 311 — TWO-DIMENSIONAL COMPUTER IMAGE GENERATION

Prerequisite: CG 211 or approval of instructor

This advanced image-processing course builds on concepts introduced in previous courses.
Sophisticated tools are explored and applied in individual projects. Software: Adobe Photoshop.
2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

Courses 155




Courses

CG 312 — THREE-DIMENSIONAL COMPUTER MODELING AND RENDERING

Prerequisite: CG 212

This studio course focuses on the process of computer-based three-dimensional model construction as
it applies to animation. Students explore standard and advanced construction and rendering techniques
as they complete assignments and creative projects. Software: 3ds Max.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 314 — PROGRAMMING CONCEPTS

Prerequisite: CG 111

Languages used in computer graphics and interactive design, including websites, are presented, with
emphasis on current scripting languages. JavaScript (or other current language) is used to present con-
cepts such as variables, objects, properties, data flow, and control. Techniques such as interactive button
rollovers, cycling banners, and animations, as well as logic flow and project management, are explored.
2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 321 — DESIGN AND AUTHORING FOR INTERACTIVE MEDIA II

Prerequisite: CG 221

Advanced concepts for interaction design are explored, using such current software as the Adobe suite
of programs, including Flash and ActionScript. Planning and scripting are emphasized, as well as con-

sideration of overall graphic, sound, and human interface design, to produce Flash projects for the web
or stand-alone projects.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 322 — INTERFACE DESIGN

Prerequisite: CG 321

This in-depth study of the field of interactive design and the concepts of user interface design focuses
on principles that are central to creating usable applications and effective, intuitive, friendly, and consis-
tent graphical interfaces.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 341 — 3D MODELING AND ANIMATION

Prerequisite: CG 212 or approval of chairperson

Co-requisite: CG 346

Focusing on the creative process involved in constructing and animating three-dimensional models,
students explore the fundamental techniques for lighting and composing models and adding shaders to
produce a specific mood, feeling, or expression.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 342 — ADVANCED 3D COMPUTER MODELING

Prerequisite: CG 341

Students focus on techniques for planning and executing complex models, particularly animation-ready
biomorphic characters. Analysis of the numerous variables that affect how successfully a model will
perform in production provides a solid foundation for students to begin building three-dimensional
characters and preparing them for three-dimensional animation.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 344 — HISTORY OF ANIMATION

Students examine the work of pioneering contributions to the moving image on film which led to the
invention of film animation techniques. The history of traditional animation and visual effects puts mod-
ern computer animation techniques in a larger historical context. Early inventions and innovations by
magicians and artists prior to the 20th century are studied.

3 CREDITS

156 Courses

CG 345 — 3D COMPUTER ANIMATION

Prerequisites: CG 341, CG 346, and CG 351

The fundamental building blocks of three-dimensional animation are examined, and the traditional anima-
tion principles as they apply to computer animation are studied. Students learn to analyze motion and the
devices of anticipation, reaction, overlapping motion, and squash-and-stretch to add clarity and strength to
sequences.

2 CREDITS; 1 LECTURE AND 2 COMPUTER LABORATORY HOURS PER WEEK

CG 346 — PRINCIPLES OF ANIMATION |

Prerequisite: CG 212

Co-requisites: CG 351 and IL 302

Through a series of short projects using two-dimensional animation software and a digitizing tablet,
students learn how to apply the classical Disney principles of animation to their work. All phases of
animation production are covered