
Your Head-to-Toe Guide to Ethical 
International Fashion and Non-toxic Beauty

Wednesday, November 11, 2015
9:15 a.m. – 10:45 a.m.

FIT’s Employee Dining Room, Dubinsky Student Center, 
8th Floor Alcove 

Attend online at fitnyc.edu/itm

Speaker:
  

•  Ms. Kate Black, Founder and Editor-in-Chief of Mognifeco.com

Our distinguished guest speaker will highlight how the fashion 
industry’s reputation for international social responsibility can 
be elevated through brands and designers leading the way so that 
consumers can make more ethical choices and feel better about what 
they wear.

Program by:

•	 Professor Christine S. Pomeranz, ITM Chairperson, FIT

Fashion Institute of Technology/SUNY  .  27th Street at 7th Avenue, New York CityIn
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Look for ITM on Facebook 
and Become a Fan Today!

Search for Group:
ITM@FIT

Executive Committee:

Josh Green, Panjiva
Eric Hertz, International Council of Shopping Centers

Sara L. Mayes, Gemini Shippers Association
Tom Pollak, Pollak Import/Export Corps.

David Uricoli, Ralph Lauren Corp.
Henry Welt, H. Welt & Company, Inc.

Dr. Anastasia Xenias, U.S. Department of Commerce

Marlene Aguilar,Compass Branding
Henri Barguirdjian, GRAFF 

Amanda Barlow, Roanoke Insurance Group
Nick Y. Barratt, Marketing & Publishing Consultant

Pamela T. Church, Baker & McKenzie LLP
Giacomo J. Corrado ESQ, Corrado Montgomery

Elizabeth Hodur, Ann Inc.
Steven Hurwitz, Tumi, Inc.

Fariba Jalili, Diane Von Furstenberg Studio, L.P.
Paul Magel, Computer Generated Solutions

Phil Marsom, VF Corporation
William McRaith, PVH Corporation

Kate McShane, Citi Investment Research
Bich Thu Cao Minh, J. Crew

Abby Parsonnet, FTI Consulting
Robert Chin Quee, OHL International            

Jennifer Raines, Chamilia
David M. Rosenberg, ETC, Carlisle Group

Roberto Rosenberg, Kaltex America
Laura Rowen, Brooks Brothers

Donna Sharp, Sharp Global Partners, Ltd.
Jay D. Silver, Mayer Hoffman McCann P.C., CBIZ MHM.

Ex-Officio:  Professor Christine S. Pomeranz, ITM Chairperson

ITM Advisory Board
	
  



Moderator: 
Prof. Guillermo Jimenez, Fashion Institute of 
Technology, International Trade & Marketing (ITM)

Professor Guillermo Jimenez is an international trade 
specialist trained at Harvard University (B.A.) and the 
University of California -- Berkeley (J.D.). A former Head 
of Division at the International Chamber of Commerce 
(ICC) headquarters in Paris, he has published two books 
and numerous articles on international trade topics, and 
has lectured in 35 countries. While at the ICC, he managed 
the international committees of experts which draft the 
rules governing letters of credits and Incoterms. He has 
collaborated with, and addressed meetings of, various inter 

governmental organizations, including the World Trade Organization, the European 
Commission, the Organization for Economic Cooperation and Development, the 
United Nations Commission on International Trade Law, and the Institute for the 
Unification of Private International Law. He has previously taught at the University 
of California -- Berkeley, the Ecole Superieure de Commerce de Lyon, and the 
Institute for International Management (Paris). His consulting clients have included 
I.B.M., the National Commercial Bank of Saudi Arabia, and the Jordan Shipping 
Association.

Guest Speaker: 

Ms. Kate Black, Founder and Editor-in-Chief of 
Megnifeco.com

Kate Black is the founder and editor-in-chief of  Magnifeco.
com , the digital source for eco-fashion and sustainable 
living. Kate is also the founder of EcoSessions®, a 
global platform bringing together designers, industry and 
consumers to discuss change. She is regularly featured on 
the Huffington Post and is highly in demand as a speaker on 
ethical fashion at regional and national green living events. 
Her book  Magnifeco: Your Head-to-Toe Guide to Ethical 
Fashion and Non-toxic Beauty  was released in September. 

Book signing immediately following 

The Fashion Institute of Technology’s Department of International Trade and 
Marketing (ITM) offers a two-year Bachelor of Science in International Trade and 
Marketing for the Fashion Industries degree with Asia and Latin America Minors 
in Liberal Arts. ITM requires a minimum qualification of an Associate in Applied 
Science degree for applicants.

ITM aims to prepare students for management positions in international trade and 
global fashion companies. Currently on its eighteenth year, the program has 300 
students and over 1,400 graduates.

ITM offers core courses in International Trade, International Business Transactions, 
Import/Export Regulation, Global Marketing, and Global Sourcing as well as electives 
in International Marketing Research, International Logistics, International Corporate 
Responsibility, Global Marketing of Luxury Brands, Export Promotion Marketing, 
International Management, International Trade Law, International Finance, and 
International Business Strategies and Fashion Law, and the International Trade 
Practicum.

In completing a minimum of 66 credits to earn the degree, students develop a 
global perspective as well as skills in critical thinking, decision making, teamwork, 
communication, and project management.

In addition, through the support of ITM’s dedicated advisory board, students are 
exposed to guest lectures, as exemplified by the Talking Trade @ FIT guest lecture 
series, which is currently on its seventeenth season, field trips, study abroad program, 
internship and mentoring programs, student governance, community volunteer 
programs, and fundraising activities.  The program also offers the Emerging Markets 
guest lecture series targeted to industry. 

It has an impressive faculty who come from and have taught and/or lectured in at least 
six continents.

With its growing array of business partnerships with premier global fashion and 
import/export operations, ITM is well positioned to strengthen its role in educating 
the future leaders and shapers of the fashion related industries.

ITM graduates have started their careers as coordinators or managers or directors in 
global marketing, sales, management, sourcing, logistics, freight forwarding, licensing, 
sustainability, compliance, customs, education in international trade compaines or 
agencies and global fashion companies. 

For further information, please see http://www.fitnyc.edu/ITM and/or contact 
Christine_Pomeranz@ fitnyc.edu

The program is available through face-to-face classes or a combination of face-to-
face and online classes or fully online.


