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About the Textbook  
 
Good Corporation, Bad Corporation provides an innovative, internationally-oriented approach to the 
teaching of corporate social responsibility (CSR) and business ethics. Drawing on case studies involving 
companies and countries around the world, the textbook explores the social, ethical and business 
dynamics underlying CSR in areas such as: global warming, genetically-modified organisms (GMO) in 
food production, free trade and fair trade, anti-sweatshop and living-wage movements, organic foods and 
textiles, ethical marketing practices and codes, corporate speech and lobbying, and social enterprise. The 
book is designed to encourage students and instructors to challenge their own assumptions and 
prejudices by stimulating a class debate based on each case study. 
 
“Chapter by chapter, students are encouraged not merely to master the information but to engage with it, 
to think critically about the real-world complexities of business ethics and to grasp competing rationales 
on both sides of tangled moral dilemmas. Rather than deal with abstractions, Jimenez walks the reader 
through the ways in which questions of CSR have actually played themselves out. There is no preaching 
or tendentiousness here. There is only respect for each student’s capacity to form intelligent opinions that 
are grounded in reason rather than in emotion.” 
-Reviewer, Professor Mark Goldblatt, Chair, Department of Educational Skills, Fashion Institute of 
Technology (SUNY) 
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About Open SUNY Textbooks 
 
The SUNY Textbook program is a creative means to improving access to educational materials while 
fostering a community of resources that spans disciplines and encourages interdisciplinary study. SUNY 
Libraries and faculty are leading SUNY’s open textbook publishing initiative and have already saved 
thousands of dollars for SUNY students. Having published 15 free online textbooks, with more planned in 
the next 18 months, this innovative multi-institutional program is lowering the cost of textbooks for 
students in New York and beyond. 
  
Open textbooks are available to everyone free of charge. Over 50,000 downloads of Open SUNY 
Textbooks occurred between February 1, 2015-December 14, 2015, with visitors and readers from all 
over the world.   
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